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Click Str data for
— 208,000 broadband users

—182,800 narrowband users. . .
level of income and density

there were 7 levels of income

Source for|the usage information is| Plurimus Corporation (| Source for the usage information is Plurimus Corporation (i

Plurimu Internet 4ccess:

— 7 primary site categories
—98 sub categories is 36%;
55%

Source for|the usage information is Plurimus Corporation ( ! Centfis® Omnibus survey for period April —May| 2001

Broadband Access Statistics

Internet Usage 1X1XB 1X2XB1X3XB1X4XB1X5XB
Sample Size 405 1688 2086 1159
Ol dS Median Minutes of Use 640 5585 575
Business & Companies % 2%
Books 2% 2%
Business Products & Services 13% 12%
Clothing 1%
Computers 9% 9%
Consulting 1% 1%
Electronics 3% 4%
Food & Drink 4% 4%
General Merchandise 1% 1%
Marketing Companies 30% 28%
Medical Services 1% 1%
%s Music 1% 1% 0%
Real Estate ™% % 8%

Software 49% 46% 47% 42%
urce! Centrisg) Omnipus survey for period April —May, 2001 Telecommunications 33% 18% 22% 26%

Source: PILrimus.com



Entertainment Services
Adult Services
Arts
Astrology
Events
Gambling
Games
Movi
Music
Personal Pages
Radio
Sports
Sweebpstakes
Television
Financial/lnsurance Services
Banking
Credit
Finance
Insurance
Online Trading

Categories|and Sub[categori s

Information Services
Classifieds
Genealoay
Health
Jobs
Legal
Local Portal
Maps
News
Organization
Politics
Science
Special Interest
Technology
Vehicle Information
Weather

Broadband — Narrowpand Comparison

Online Activities: W\ITIA Report

Online Shopping

80%
60%
43%
35%
35%

Source: NTIA pp. 4849
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C‘[Zategories and
S‘rub—cate ories

Internet
Chat (general)
Community
E-cards
E-mail
Email Subscription/Remindet
Hostina
ISPs
Incentive Site
Internet Telephone
Portal
Search
Security
Streaming Media
Web Design
Web-based Applications

Software
E-Mail

News
Community
Games
Stream Media
Chat

E-cards
Computers
Auction

Sports

Music

Reach — By-Maj

roadband
Business 72%
Entertainment 81%
Finance 55%
Information = 80%
Internet 98%
Onlineshop| 87%
Travel 29%

Online Shopping
Adult Products
Auction
Books
Business Products
Clothing
Comparison Shopping
Computers
Electronics
Flowers
Food & Drink
General Merchandise
Medicines, Health and Beauty
Music
Software
Sporting Goods
Toys
Vehicles
Video

Travel/Places
Airlines
[SVIETS)

Hotels
Places
Rental Cars

h

Breadband
Softwar e
Sear ch
News
E:mail
Games
Organization

Adult Services

r Category

Narrowband

— Business 78%
— Entertainment 83%
— Finance 68%
— Information 87%
— Internet 99%
— Onlineshop = 91%
— Travel 39%

urce; Plurimus.com
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Narrowband - B ‘oadband S enpely Efoddband
Broadband Narrowban
band —Median Minutes 568 — Median Minutes 519
edian Minutes 568 —|Median # Sites 26 — Median#Sites 42
— Median # Sites 26 By Income By Income
By Income Minutes | Sites Minut
Minutes = Sites 605 31 1 605
1 605 31 532 25 3 b46
3 b2 25 607 26 5 481
5 607 26 S0} 24 7 536
7 530 24

Source: Plurjmus.com Source; Plurimus,com

Narrowband =-Broadband

arrowband
Median Minutes 519
Median # Sit 42
Density
Minutes
507

Source: Plurjmus.com
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Broadband users:

‘R h percentage is uniformly

higher for narrowband users

Observations do not vary in any
W ematIC transferred)

— by income or Frequency, duration and valu
— density forthcoming




ample Distributions

Online Activity by Incom
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Adult Services
Online Trading
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With Respect to Broadband

es open anumber of
only be addr once

incremental usage is at issue.

Contact InforrLation

215-204-5025

urimus Corporation 919-425-3346




